COMMUNICATION FOR
NON PROFITS COURSE

Harnessing the Power of Communication
Tuesday 26th – Thurday 28th June 2018

Aga Khan University, Graduate School of Media and Communication
9 West Building, 7th Floor, Westlands, Nairobi, Kenya

Introducing Africa’s Only CSO
Communication Course!
Effective communication is critical to any organisation that wants to influence its operating environment
and achieve brand visibility. In a world where an organisations reputation can be built or lost in a very
short time, especially due to social media, it has become essential for organisations to effectively
manage their communications. The recent experiences of Oxfam demonstrate that no organisation is
immune to brand damage anywhere in the world. In a world where information virtually travels at the
speed of light, organisations need to constantly monitor their environment and respond quickly either
to mitigate against negative news or capitalise on positive developments. Communication is no longer
an 8am to 5pm job but a 24 hour one – thanks to the rapid advances the world has made in technology.
In this world, you can go to sleep with a positive brand name and wake up to one in tatters! In short, the
modern world demands vigilance. The great news is that communication is a two edge sword – it can
build you or hurt you. This course is about enabling you use communication to build your brand visibility
and reputation thus strengthening your ability to implement your mission.
Kenya Association of Fundraising Professionals and Aga Khan University’s Graduate School of Media
and Communication have partnered to build the capacity of CSOs to communicate effectively. This 3
day power course seeks to equip you with the skills that will enable you strengthen your organisation’s
communications.
Over a period of 3 days, a team of leading communication experts will guide you through a series of
6 enlightening and exciting communication courses that are designed to enable you transform your
organization’s communication activities. All the materials will be availed to you via email or links.
In recognition of your participation, you will receive a certificate issued by the Aga Khan University’s
Graduate School of Media and Communications. In addition, you will also earn CFRE points. Kenya
Association of Fundraising Professionals is a participating organisation in the Certified Fund Raising
Executive International Programme. CFRE International offers the only internationally-recognised
baseline professional credential for philanthropic fundraising executives.
The course will be held at the modern Aga Khan University, Graduate School of Media and Communication
9 West Building, 7th Floor, Westlands, Nairobi, The venue offers state of art facilities backed by a world
class team of facilitators.
We hope you will join us on this exciting course!
The Convenors

Joseph Wangendo		
KAFP Secretary 		

Stephen Buckley
AKU Professor/Head Professional Dev.t Program
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Who Should
Attend?

Course Fees

Individuals and organizations
interested in communication and
resource mobilization

The Communication for Non Profits
Course Fee: Ksh 50,000

Consultants with an interest in
communication and resource
mobilization

 Full 3 days course program
 All course Materials
 Lunch and Tea throughout the
course period (two tea breaks
and lunch)
 Certificate of Attendance
 No accommodation

Chief Executives, Directors and Senior
Managers of for-profits and nonprofits involved in development
Trustees and Board members
Academics

COURSE PROGRAMME

DAY 1

08.00AM-8.30AM

REGISTRATION

8.30AM-9.00AM

OPENING SESSION

TUESDAY

9.00AM-1.00PM

THE UPDATE: GLOBAL COMMUNICATION TRENDS, 2018

26TH/6/2018

1.00PM-2.00PM

LUNCH

2.00PM-4.00PM

GETTING THE WORD OUT: CAPITALISING ON COMMUNICATION TO
FIRE YOUR FUNDRAISING CAMPAIGN

4.00PM

END OF DAYS SESSIONS

08.00AM-8.30AM

RECAP

8.30AM-1.00PM

STANDING OUT: DEVELOPING A UNIQUE VALUE PROPOSITION

1.00PM-2.00PM

LUNCH

2.00PM-4.00PM

BECOMING A MOUNTAIN: BUILDING A COMPETITIVE AND
POWERFUL ORGANISATION BRAND

4.00PM

END OF DAYS SESSIONS

08.00AM-8.30AM

RECAP

8.30AM-1.00PM

THE INFLUENCER: BECOMING A SOCIAL MEDIA GURU

1.00PM-2.00PM

LUNCH

2.00PM-4.00PM

GETTING INNOVATIVE: EFFECTIVE COMMUNICATION ON A SHOE
STRING BUDGET

4.00PM

CLOSING REMARKS FOR THE COURSE

DAY 2
WEDNESDAY
27TH/6/2018

DAY 3
THURSDAY
28TH/6/2018

 SESSIONS 8A.M-4P.M

 TEA BREAK 10.30A.M-11A.M

 LUNCH BREAK 1P.M-2P.M

DEPARTURE 4P.M-4.30P.M
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COURSE MENU
$
$

$

Session 1.
The Update: Global Communication Trends - 2018
Our day to day schedules often make it difficult to keep up with what is happening
in our lines of work. It is worse in communication where things change relatively
quickly, especially on the back of technology. Just what is happening in the world
of communication? What is new and trending? What is becoming obsolete? What
opportunities and challenges do these trends offer CSOs? This session will bring you
up to speed on trends in the world of communication. It will go further to assess the
potential impact that these trends have on your organisation.
The session will cover:
 Trends in traditional and social media
 New communication practices
 New communication gadgets
 Emerging communication strategies

Session 2.
Getting the Word Out: Capitalising on
Communication to Power Your Fundraising
Campaigns
Communication is a key ingredient in any great fundraising campaign. The ‘Kenyans
for Kenya’ Campaign, the ‘One Millie for Jadudi’ Campaign and ‘We are One Campaign’
would not have raised the amount of money they did without effective communication.
These campaigns effectively harnessed traditional and social media to communicate
effectively and powerfully to potential donors resulting in their success.
This session will equip you with the skills that you need to develop effective
communication strategies that power your fundraising campaigns. It will cover:
 The role of communication in fundraising campaigns
 Communication media that can be used to support fundraising
 Formulating effective communication strategies and tactics for fundraising.
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COURSE MENU

Session 3.
Standing Out: Developing a Unique Value
Proposition
The Unique Value Proposition (UVP) is what the organization has to offer that
distinguishes it from the competition. It tells people the benefits that you have to
offer and why you should be the preferred choice. In a crowded development market
place, it is important to distinguish yourself and work from the competition. The UVP
does that and helps your partners, donors, beneficiaries and others know what you
stand for. This session will help you:
 Understand the importance of a UVP
 Develop an effective UVP
 Show you how to use your UVP

Session 4.
Becoming a Mountain: Building a Competitive
and Powerful Organisation Brand
Brand visibility and influence greatly enhances the ability of the organisation to
mobilise resources, forge partnerships, advocate and influence events. Better known
organisations such as the Red Cross have more power and influence over their less
popular counterparts. This session will:
 Enable you understand what makes a competitive brand
 Assess how valuable your brand is
 Develop a competitive and influential brand.

Session 5.
The Influencer: Becoming a Social Media Guru
Influencers are people or organisations that have huge following which they can
influence. They can influence perceptions, emotions and even the reactions that
their followers have towards other people, organisations or events. Because of this,
they are paid significant sums of money to support particular positions, events or
organisations. Unfortunately, they can be expensive and beyond the financial reach
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COURSE MENU
of many CSOs. Being able to influence policy, perceptions and emotions of the public
can greatly enhance your ability to mobilise resources, implement your vision and
mission and advocate for change. This session will show you how you can become
an influencer on social media. It will cover:
 The benefits of becoming an influencer
 Strategies of becoming an influencer
 Using your influencer status to drive communication and fundraising

Session 6.
Getting Innovative: Effective
Communication on a Shoe String Budget
Generally, we all agree that effective communication is important for CSOs. However,
few organisations have the resources to invest heavily in effective communication.
Communication does not have to be expensive. There are many tools out there that
can help us achieve our communication goals and objectives at low cost. Tools
such as Mailchimp enable you send out different types of communication such as
newsletters and email for free as long as you do not exceed 12,000 mails per month.
Furthermore, mail chimp enables you track your communication and establish the
impact. It can also be used for fundraising through drip campaigns. Others such as
Spark enable you create effective videos effectively for free without having to use
an agency. This session will enlighten you on tools and strategies you can use to
strengthen your communications on a low budget. It will cover:
 Communication tools such as mail chimp as well as other similar ones.
 Video development tools such as spark amongst others
 The effective use of communication channels such as u-tube
 How to leverage other organisations or people events for cheap communication

“Full participation in Communication for Non Profits
Course: Harnessing the Power of Communication is
applicable for 19.5 points in Category 1.B – Education of
the CFRE International application for initial certification
and/or recertification.”
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REGISTRATION FORM
Title

~
~

COMMUNICATION FOR NON PROFITS COURSE

(Mr./Mrs./Ms./Other)

AGA KHAN UNIVERSITY BANK DETAILS

Names

Diamond Trust Bank Kenya Ltd,
Parklands Branch

Organization/Employer

~
~
~
~
~

Swift Code: DTKEKENA

Job title

Bank Code: 063

Sector:

Account # US Dollar : 0500444045

NGO/Public/Private

Account Name: Aga Khan University

Years of work experience in your field
Website

Parklands Branch
Swift Code: DTKEKENA

Contacts

~
~
~
~

Address
Telephone
Mobile
E-mail

Diamond Trust Bank Kenya Ltd,

Bank Code: 063
Code

Country

Account # Kes : 0500444002
Account Name: Aga Khan University
Contact Us on 020 3523327/0770
911653/0718041665/020 2073962 or visit:
www.fundraisingkenya.org / www.aku.edu



What are you looking for out of this course? Please limit your reply to 100 words

Register Now!
MODE OF PAYMENT: Bookings NOT valid until correct payment is received.
NB. Payments can be made in USD or KSH. Please note that exchange rate supplied will be the rate in effect on the day of transaction.
Cost of transfer will be borne by client.
MPESA: Ensure you have sufficient funds in your M-PESA account to cover the amount you are paying and applicable charges. Select
Payment Services/ Pay Bill Enter the Aga Khan University business number 657098 Enter your Student Number/Applicant Name. You
will receive a confirmation from Safaricom once the transaction is complete. Keep this confirmation until you receive a receipt or
confirmation from the Aga Khan University
CORRECTIONS: Whilst the program is correct at the time of publication, the conveners reserve the right to amend the program at any
time.
I consent that GSMC may use any photo taken during the training session for marketing. I also consent to be receiving regular updates
on upcoming courses and I certify that the information given above is correct.

Date.................................................................................. Signature...................................................................................
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Kenya Association of Fundraising Professionals
Kenya Association of Fundraising Professionals is a not-forprofit voluntary membership association that serves as an
umbrella organisation for fundraisers.
Our main purpose is to encourage people involved in
fundraising and resource mobilisation to adopt and promote
high standards of ethical practice and inject professionalism.
KAFP as a forum gives fundraising professionals a voice
commensurate with the important role they play in
mobilising and providing the resources required for national
development.
Our Vision
To bring together resource mobilisers and providers in their
bid to enhance development in the country.
Our Mission
To encourage people involved in fundraising and resource
mobilization to adopt and promote high ethical standards of
practice and inject professionalism in the sector.
Association of Fundraising Professionals has an agreement
of cooperation and protocol of agreement with Kenya
Association of Fundraising Professionals. The Association of
Fundraising Professionals (AFP) headquartered in Arlington,
Virginia, USA is the world’s largest professional body for

fundraisers. It represents 30,000 members in 212 chapters
throughout the world, working to advance philanthropy. AFP
does this by enabling people and organisations to practice
ethical and effective fundraising. The core activities through
which AFP fulfi ls this mission include education, training,
mentoring, research, credentialing and advocacy.
Kenya Association of Fundraising Professionals is a
Participating Organisation in the Certified Fund Raising
Executive International Programme. CFRE International
offers the only internationally recognised baseline
professional credentials for philanthropic fundraising
executives. Certified Fund Raising Executive (CFRE)
International certifies fundraising professionals who
demonstrate the knowledge, skills and commitment to the
highest standards of ethical and professional practice in
serving the philanthropic sector.
CFRE International fulfils this mission by establishing and
administering a voluntary certification process based on
current and valid standards that measure competency in
the practice of philanthropic fundraising. In furtherance of
its mission, CFRE International promotes voluntary certifi
cation, in dialogue with government and other bodies
globally, as the preferred alternative to licensure and/or
government regulation.

Aga Khan University
The Aga Khan University Graduate School of Media and Communications (AKU-GSMC), Chancellor of the University
officially opened in 2015, is the first of several graduate professional schools envisioned by His Highness the Aga Khan
over the next decade.
The school’s mandate is to improve the work of journalists and other professional communicators throughout East Africa.
The Aga Khan University, known for its academic excellence, was founded in 1983 in Karachi, Pakistan, and since 2000
has campuses in Kenya, Uganda and Tanzania. It is also host to the prestigious Aga Khan University Hospital, one of the
foremost teaching hospitals in sub-Saharan Africa.
The GSMC offers both professional development and academic courses. Its professional development program is for
midcareer journalists and other communicators who want to sharpen their skills in range of areas, from broadcast
storytelling and data reporting to social media engagement and communications strategy. Starting in mid-2017, the
GSMC’s academic programs will come on line, rolling out an M.A. in Digital Journalism and an Executive Master’s degree
for media leaders.
A program in strategic communications is scheduled to kick off in 2018.The school boasts a corps of accomplished
local and international trainers who specialise in highly interactive teaching. This kind of training typically includes group
discussion, case studies, exercises, role play, videos, and other activities designed to fully engage participants. The training
frequently results directly in content published in newspapers, on t.v. broadcasts, over the radio, or online.
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Contact Us
Aga Khan University, Graduate School of
Media and Communication

9 West Building, 7 Floor, Westlands, Nairobi,
P. O. Box 30270-00100, Nairobi, Kenya
Telephone: +254 20 366 2107
|Website:
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www.aku.edu
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Kenya Association of Fundraising Professionals

Kedong House, 4th Floor, Suite No.13, Ralph Bunche, off Valley Road, Nairobi,
Telephone: +254 (20) 2073962, 3523327, +254 (0) 718 041 665, 770 911 653
P.O.Box 26245 -00100 Nairobi, Kenya
Email: info@fundraisingkenya.org
Website: www.fundraisingkenya.org

