Introducing Coffee Talks Season 14
It has been an interesting journey, this year we celebrate the 14th season of the
coffee talk meetings that have seen many practitioners and organisations share
their fundraising experiences and expertise.
Coffee Talks Season 14 celebrates Kenya’s top fundraisers. While some of them
are well known others are not. Yet these fundraising guru’s offer us valuable
lessons because they work in the field with us facing the same challenges and
opportunities. They share the sweat and the tears, failures and successes. They
too have had their defeats and triumphs. The difference is that they successfully
mobilise large amounts of money every year for various development causes.
Their successes leaves many of us scratching our heads on how they manage to
achieve so much in this tough and competitive market.
Coffee Talk Season 14 will give you the opportunity to listen to Kenya’s fundraising
guru’s. It promises to be one of the most inspiring Coffee Talk season that you
have ever attended!
“Full participation in Coffee Talk Season 14: The Midas Touch: A Date with
Kenya’s Fundraising Gurus is applicable for 14.00 points in Category 1.B –
Education of the CFRE International application for initial certification and/or
recertification.”
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SESSION 1

Coffee Talk Season 14 Program Overview
On-line Fundraising: Turning Friends and Followers into Donors
On-line fundraising has been gaining currency in Kenya over the last 5 years.
It has further been popularized by campaigns such as ‘A Millie for Jadudi’
that raised Ksh 7.4 million. Many of us view crowd funding as a potential
gold mine. Despite this, many organizations are struggling to mobilize
funds through on-line media. Join us as we decipher some secrets.

Sharing the Mission: Mobilizing Resources through Win-Win
Partnerships
Partnerships are becoming an important strategy for resource mobilization
and program implementation. This applies especially for large programs
where consortiums are required. The adoption of the Sustainable
Development Goals (SDGs) in 2015 further reinforced the need for
partnerships with the public and private sector agencies. Join us as we
seek to unravel strategies and tactics in this informative coffee talk.
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Coffee Talk Season 14 Program Overview
Following the Gold Mine: Bilateral and Multilateral Donors
Traditional donor funding sources have continued to dwindle making it more
difficult for organizations to mobilize funds. Yet there are organizations that
seem to raise funds with such ease despite the prevailing environment.
Join us, we will leave you fired up and inspired.

SESSION 4

The Road Less Travelled: Tapping High Net worth Individuals
One of the popular trends in resource mobilization is targeting high net
worth individuals. Kenya has more than 5,000 High Net worth Individuals
whose wealth exceeds Kshs 100 million. In reality, while they look like an
attractive source of funding, they have been a hard nut to crack. Join us as
we learn the secrets from a fundraising guru.

SESSION 5

Soft Power: Mobilizing Resources through Special Events
While special events are increasingly attracting attention locally, few
organizations have been able to literally slay this dragon! We are happy
to earn some money with the best of us hardly grossing a million Kenya
shillings. Yet, there are some organizations that have literally turned special
events into a gold mine. These events raise millions of shillings with the
Rhino Charge raising Ksh 169 million in 2017 alone. The Mater Heart Run
raised Ksh 77 million in 2017. Surprisingly, much of this money is raised by
children with companies also significantly contributing to the cause. Join
us as we discuss how to develop winning events.

SESSION 6

Big Brother: Partnering with the Corporate Sector
While the corporate sector promises to become a source of alternative
funds for civil society organizations (CSOs), for many of us, it has remained
just that – a promise. Despite efforts from many of us, we are lucky to
get cheques of a few thousand shillings with few organizations passing
a million Kenya shillings. AMREF was in the news in 2017 with a US$ 4.2
million grant from the Coca Cola foundation. They also receive substantial
amounts from other local companies such as GSK and Tullow. How do they
manage to do it? Join us on this date, it is one session you do not want to
miss!
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